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THE GREAT THINGS GOING ON AT FULLHOUSE

Goodbye 2009. Hello 2010.

The new year is promising to be one of hope and change. Based on the 2010
Digital Marketing Outlook released today by the Society of Digital Agencies
(SoDA), it sounds like digital is going to be a big part of that change for
marketers. More information about the report is below. We hope it will
provide information about the digital landscape that will prove both
interesting and helpful.

We've also included a digital success story that has been getting some media
coverage lately. Cheers to what is starting out to be an exciting 2010.

SoDA 2010 Digital Marketing Outlook

Fullhouse is a proud new member of the Society of Digital Agencies (SoDA). SoDA today
released its annual Digital Marketing Outlook report for 2010. The findings highlight key
statistics of over a thousand top executives from major global brands, traditional and digital
agencies, vendor and semrvice providers that operate in the digital space, as well as freelance and
independent digital practitioners. Eead More and Download Report
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Coors Light 1st and Cold Mobile App

Across the country this football season, Coors Light brand ambassadors are counting down to
Super Bowl XLIV with 44 days of football excitement, bringing energy to the on-premise
consumer experience and engaging consumers with the Coors Light 1st and Cold game
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Get in on the conversation...connect with us! w
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Fullhouse. It's in the experience.

207 Morth Milwaukee Street » Milvaukees, WI 33202
800.272.2070

Thizs newsletter represents our attempt at a little shameless self promotion.
If you prefer not to receive future Fullhouse news
please click opt out below to unsubscribe.


http://www.fullhouseinteractive.com/News/SoDA-2010-Digital-Marketing-Outlook.aspx
http://www.fullhouseinteractive.com/Work/MillerCoors/Coors-Light-1st-and-Cold.aspx
http://www.twitter.com/fullhouselive
http://www.facebook.com/fullhouseinteractive

